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4/4 Research methods

Working
with
service
users

[




The Early Lab team has
conducted research in to
youth mental health.

Our research is founded on
working directly and
responsively with young
mental health service users.

We did this intensively on a

field trip

iIn Norwich where we used
creative processes of
making to unlock personal

capacities

within the service users that
result from their own

lived
experience

of mental health services.

The creative processes of
making employed on the
field trip were:

3-dimensional
information
design,

stop-frame
animation.

We also invited service users
to take us on a tour of
Norwich on a critique of
existing and potential service
locations. They found this

empowering.
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These are
asset-based
methods




The Field Trip workshops
were organised over 4 days
according to 3 themes:

people

in networks of support
— Workshop 1, day 1 pm
— Workshop A, day 3 am

places

In service location critique
— Norwich Tour, day 2 am
— Workshop 2, day 2 pm

stories

of real/ideal service access
— Workshop 3/4, day 3/4
— Workshop B, day 4 am
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Steven Lang
Early Lab, UAL
Facilitator

This canvas was made in
Workshop 1 by: ‘
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Jonathan and Elise .
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Jonathan and Elise .
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Research methods: 3d information design

| Jordan Morris '

Youth @ouncil,
This canvas was made in NSFTCentral

Workshop 1 by:
@ Amira Prescott &
Early Lab, UAL
Facilitator

<€4— Kat Thiel
Early Lab, UAL
Facilitator
(out of shot)
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Katie and Jordan
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Katie and Jordan
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Katie and Jordan
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Katie and Jordan
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Katie and Jordan
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Katie and Jordan
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The user’s view
To give those service
providers taking part
In Workshop A a view
of services from the
user’s point of view,
the Youth Council’s

canvases were
presented to them.
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Service scenarios _
= 5 TSR |
In Workshop A, e Tl e |

service providers
were developing
maps of typical
support networks
around the service
user from their own
perspective -
producing example
service scenarios.
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Wé‘asked the Ya]t
‘Council, (service T%
users), to take-us on a
‘tour of the kind of. _
‘places they like (ar 1
like less) i

---




,,.'A tour to get a
, discussion going
- about what kind of

|1 places/spaces would
i

make great service
locations.
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e The Forum
Sitwould be ideal if a
%= 2 counselling/advice
bl giver could be
/= located in a
normalised public
I gspace - The Forum is
— ideal:” Jordan Morris,
\\ Youth Council
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Mint, in The Forum  © i : e You fill them

“Mint is supporyed by ir
several businesses in
the area. They offer
jobs and training for
young people.”

 Fabiane Lee-Perrella,

f‘tlﬂEarIy Lab, UAL




Mint, in The Forum ' s vads :
“| like the chairs, the | e T~
colours and shapes.” * \

Jordan Morris, Youth ~— 53

Council R AN

Mint, in The Forum
“It is inside The
Forum, so no stigma
attached and easy

- access.” Jonathan
Balshaw, Youth
Council



“Its not open at 7 e \\*?ltis,easy (s h

lunchtime. Hours are 25 teel . o is'élose to Theal
not catering for - SS— ' ~ Forum. Loads o

students.” Jordan | == 1 _ young people hang
g ' out close  to The




Chapelfield mall
“We really like the
—_ new shopping centre.
. Its light and airy and
=— has a good feel about
o it.”
Katie Davis, Elise
Page, Youth Council

.
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80 St Stephens Road
“You have to go A
¥ through badly lit
areas.”
: Elise Page, ’
& Youth Council
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80 St Stephens Road
“It would be gooditc
3‘% tairy roomis.

 café with a wifi

lounge would link t
place with positives,§

because you always
come here for a
negative reason.”
Katie Davis,

Youth Council




Open
“Its fun and provides
a wide range of
activities that interest
young people.”
Fabiane Lee-Perrella,
Early Lab

#' .
=
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1 meet a therapi
3L there. It is a neutral
Vel %1 3pace’ No one would
.what.you are
there for.”
» Katie Davis,
"4 &= Youth Council

-
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Getting around
“People with anxiety
find 1t hard to get on 1 - Srdats’ “CoAthos
buses when they are e
very busy.” Elise
Page, Youth Council
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Early Lab location

It was important we
found a pleasant
location for the
workshops on the
Early Lab Field Trip in
Norwich.

14

i ' ey
e e ey
holidays) with this
peaceful outlook

= onto the cathedral.
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Studios
We think the quiet yet
magnificent setting
contributed to the
success of the Field
Trip.







. Dragon Cafe, London
“What you notice,
when you walk in on a

poem anut SNOwW

and roses.”
“ The Guardian

Sis ro t.reale
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Dragon Cafe, London
“The whole point is to
be a complete
antithesis to your
average mental
health service.”

Sarah Wheeler,
founder of the Dragon
Cafée

“People like it,
because there’s no
pressure to do
anything at all. They
can sing, if they want
to. They can write.
They can paint. But
they can just collapse
on a bean bag and
snhore.”

Sarah Wheeler,
founder of the Dragon
Cafe
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The Dragon Cafe

Is unpretentious and
welcoming. Although
situated in a crypt
with very little
daylight, it feels airy
and inviting.

Its success is less
dependent on how
cleverly it is designed
as it is about what

ndwiche .
ja dwiche§ happens in the space.

"P
=2y

\.

s ) s.

ik @‘é
J&r

Y

B .
e

\y

e




4/4 Research methods: places

The interior is curated
as a creative project;
at the same time a
relaxing café and
imaginative space,
open to all.

It provides an
affordable, healthy
menu each week
together with a wide
range of creative and
well-being activities,
all of which are free.






The Youth Council members warned us that many
mental health online searches would lead to
unsafe and potentially harmful websites. We were
given a long list of websites, blogs and forums
that focused on self-diagnosis, pro anorexia, self-
harm as well as social media conducive to cyber
bullying. We thought this is certainly a dangerous

space for vulnerable yo

However, when conduc
searches, this more rec
slightly different picture
on self-harm itis no lo
across the most unhea
simple search, only wel

organisations showed up as far as page 6 on

Google.

Online resources need to
speak in a tone that is
clearly age-specific - the
appropriate use of
design and language is
the way to achieve this.

Online media
It is inevitable that young need to be there and through

people will turn to the SEO, pushed to the top of
internet for help at first. search lists.

“l didn’t use to share
because | didn’t want
people to know but
its different now.
There has been a
slow process of
stigma breakdown.”
Katie Davis,

Youth Council

High quality online resources



n Search for people, places and things

= Nous

%1 Pages feed
i) Create Adven
] Like Pages

Create Page

Discussion

a Write Post

Early-lab

LCC Service Desiq...
«. Kingston Product & ... 2
¥ Posigraduate Co...
¥ Sandra coming to ...

E Steven ldc Storm

@i Sydenham Ars Fe...
'at| The British Interna...
¥ JOBS

Opening Night and ...

13 Its happened - My ...

apps

) September design ...

C/J‘ Status B} Photo Q Check In

'ax] Product and Fumit....
¥ Groups at Kingston
B8 New Groups

Suggested Apps

babylon - a doctor on your ph.,
+ | Create group

Instant access 1o NHS approved

doctors for invaluable peace of mnd

Pertect for families

B Games

k2] On This Day

Members Events

Add Photo/Video =] Ask Question

T24%0

&-‘* Delina

Joined

Files

(5] Add File

Don't know if that's relevant or if it's a good app but just as to note that there
is apparently already something created in the idea of assisting health via

Facebook

Login frequency: hourly
Purpose: to keep in touch

and share experiences

“Sometimes others
% ™% can see if you have
. joined a group.”

Ml [l Jonathan Balshaw,
Youth Council

9 members

4 74

A

e “‘I’ve been contacted
by other sufferers for
P advice.” Jordan

Morris, Youth Council

Groups make it easier than
ever 1o share

SELLEs “Facebook is good
when you can
respond to a call for

gz help.” Elise Page,
sy Youth Council

Easy to use. Reconnects you
with people you think you’ve
lost contact with. Most
friends are on it.
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Waldorf ~ 1st grade ~ Form - — Tt : London Hospital
Drawing -~ Threefold Perspective T e e e -

video
@ Old Photos

-4 Invite Friends

How to Prep and Plan Your Meals.
Shared 21 Day Fix Meal Plans.

| “I’s harmless.”
Katie Davis,

( Youth Council

Creck Lok
LS)/rzof/ze?ea,’ Lo e s .-
| \ ) 2 j :

Honey Garlic Pork Chops Recipe -
2 P oe made this tonight, it was SO good.
Reasons Tom Hanks is awesome.

-
. This is definitely a keeper.

Pinterest

Login frequency: daily
Purpose: to browse and
share images




YOUGB

“It can get addictive.”
What to Watch Music Jonathan BalshaW,
Youth Council

Seth MacFarlane Sings Cyndi

Lauper’s Greatest Hits As Stew...
by The Graham Norton Show
1,300,359 views * 4 days ago

BONOBO 1 :62:58

“It’s procrastination.”
Jordan Morris, Youth
Council

Want all the latest updz

Ed Sheeran - The A Tea

YouTube

Login frequency: daily
Purpose: to watch videos



e | Its scary.”
Katie Davis,
Youth Council

N 4.‘\-
4 r .

\

Pro-ana sites Makes you feel part of a
Login frequency: weekly community. Used to use it

Purpose: for finding and daily but now, never.
exchange tips for anorexia




Depression self-assessment

Q1o0of9

Have you found little pleasure or interest in doing things?

N\
) No, not at all
- 4
“
/) On some days

\
) On more than half the days

/ﬁ '
S
i
1/‘—
.

y
~
i > Nearly every day

Self diagnosis tests www.nhs.uk/tools/pages/
Login frequency: monthly depression.aspx is the first

Purpose: to look symptoms to come up on Google. They
up and to self-assess. are prominent on news feed.
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Other online spaces:
a reference




ANXIETY

DO YOU WORRY A LOT?

MINDFULNESS & ANXIETY

chd\P.!(o for Relationsh

Headspace

A website and app promoting
mental health and wellbeing.

COULD

With imaginative
graphics and witty
animations aimed at
young people, the aim
of Headspace is to
get users to sign up
and go through steps

of learning
mindfulness.

Each step takes ten
minutes to complete
and is recommended
as a daily exercise.

It works like a personal
trainer that guides a person
to manage their mind.
£7.95 a month

'a:‘_ I



HELPING

FIND OUT

FILTERING

MO

RE

STRESS
ACCORDING TO

NEUROSCIENTISTS

SHAPING

CREATIVITY

The different stages
iInvolve a variety of
exercises: how to
monitor focus and
self-control, helping
to improve

| relationships with
others and
overcoming aspects
of stress and anxiety.

Eot Better




ANXIETY

POSITIVE EFFECT Set up in the UK,
Headspace is now
available to all. There
IS a real sense of

community.

Meditation for Stress Headspace is non-

committal which is
e ST important for
- st ond dgs”por - encouraging uptake.

SIGNIFICANT REDUCTIONS

a | Ultimately Headspace

1 helps people to take
responsibility for their
own wellbeing.

RELATIONSHIPS FEELING STRESSED?

MARRIED COUPLES

IMPROVED " g
IMPROVE
RELATIONSHIPS

B o ®
= A MORE COMFORTABLE
WITH YOURSELF,

o YOU'RE NOT ALONE

FIND OUT MORE




The Early Lab, offering opportunities
for designers to experience being
involved in processes early (long
before they are usually invited) so
that their contributions might have a
greater chance to deliver resilient
and sustainable outcomes.

Trans-disciplinary, collaborative,
complex socio-ecological challenges
met responsively with people where
they are, in their places.

© Early Lab / London / July 2015

ual

university
B of the arts
m london

earlylab.org
Email us from the menu on the website, or...

Nick Bell
http://nickbelldesign.co.uk/
nick@nickbelldesign.co.uk
Fabiane Lee-Perrella
http://www.ourflour.com
f.perrella@camberwell.arts.ac.uk




